KRBL Limited Announces
Strategic Entry into Health-
Oriented FMCG Segment with
the Launch of India Gate
Uplife Edible O0ils
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KRBL Limited, India’s leading rice company and the parent
organisation behind the world’s No. 1 Basmati rice brand-India
Gate; has officially entered the health-focused FMCG segment
with the launch of India Gate Uplife, a new brand designed to
empower consumers towards healthy eating.

? INDIA'S FIRST
_f GUT-PRO OIL



https://www.newsmall.blog/krbl-limited-announces-strategic-entry-into-health-oriented-fmcg-segment-with-the-launch-of-india-gate-uplife-edible-oils/
https://www.newsmall.blog/krbl-limited-announces-strategic-entry-into-health-oriented-fmcg-segment-with-the-launch-of-india-gate-uplife-edible-oils/
https://www.newsmall.blog/krbl-limited-announces-strategic-entry-into-health-oriented-fmcg-segment-with-the-launch-of-india-gate-uplife-edible-oils/
https://www.newsmall.blog/krbl-limited-announces-strategic-entry-into-health-oriented-fmcg-segment-with-the-launch-of-india-gate-uplife-edible-oils/
https://www.newsmall.blog/krbl-limited-announces-strategic-entry-into-health-oriented-fmcg-segment-with-the-launch-of-india-gate-uplife-edible-oils/
https://krblrice.com/

India Gate Uplife introduces -Gut pro and Weight Watchers;
their newly launched healthy cooking oils

The debut range under the India Gate Uplife portfolio includes
two functional blended edible oils: GUT Pro 0il, India’s first
gut-friendly cooking o0il, and Weight Watchers, a weight-
management variant. These products have been developed to
offer targeted health benefits for digestive wellness and
calorie-conscious eating while preserving the flavour and
familiarity of everyday Indian cooking.

GUT Pro 0il is fortified with Pro Digest™, a proprietary
system that supports digestive balance. With 40% higher Gamma
Oryzanol content compared to the leading brand in the
category, the formulation delivers proven anti-inflammatory
and antioxidant benefits, supporting gut health and normal
blood function. The Ulaunch campaign draws a compelling
parallel between the human body and a high-performance engine,
with the message: “Keep Your Gut Revving.”

Weight Watchers, a second offering under the same line,
features Lite Soak technology, which helps reduce oil
absorption, enabling lower calorie intake without compromising
on taste. This variant is also enriched with Gamma Oryzanol,
known for its cholesterol-lowering and health benefits.

“The launch of India Gate Uplife marks a strategic step 1n
KRBL’s vision to evolve into a multi-category, multi-brand
FMCG player. With Uplife, we’re building on the trust of India
Gate to meet the evolving aspirations of Young India, offering
products that are thoughtful, purposeful, and seamlessly
integrated into everyday living. Uplife is more than just a
new offering-it’s our commitment to becoming a long-term
lifestyle partner for today’s dynamic consumer,” Ayush Gupta,
India Business Head, KRBL Limited.

The products are currently available across modern trade
outlets, leading e-commerce and quick commerce platforms; and



to be followed by general trade. The launch will be amplified
with a full-funnel 360 push, spanning digital channels, OTT
along with in-store visibility. In its first phase, the brand
has also onboarded nutritionists, food influencers, and
fitness creators to build awareness around gut health and
smart cooking oils; along with creator-led content, and
health-focused integrations.

This launch marks a critical milestone 1in KRBL's
transformation into a diversified, health-first FMCG player.
The company plans to expand the Uplife range across multiple
categories, building a robust portfolio of functionally
enhanced food products aligned with the aspirations of modern
Indian households for a healthy lifestyle.
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