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When Dinesh Godara and Akshit Chaudhary launched BabyBillion
in December 2023, they had a singular goal: to become the
world’s leading YouTube channel for kids. From the outset, the
founders set ambitious milestones:

December 2023: Target to hit 1 Billion monthly views by
December 2024.

December 2024: Surpassed the initial target, achieving
1.5 Billion monthly views and becoming India’s #1 kids’
channel on YouTube.

December 2025: Aiming to reach 10 Billion monthly views

https://www.newsmall.blog/this-kids-brand-is-raising-the-next-generation-with-1-5b-monthly-views/
https://www.newsmall.blog/this-kids-brand-is-raising-the-next-generation-with-1-5b-monthly-views/
https://www.newsmall.blog/this-kids-brand-is-raising-the-next-generation-with-1-5b-monthly-views/
https://www.linkedin.com/in/dineshgodara/
https://www.linkedin.com/in/theakshitchaudhary/
https://www.youtube.com/@BabyBillion.Preschoool


and secure the title of The World’s #1 YouTube channel.

BabyBillion Team

Fast forward a year, BabyBillion has not only brought its
first-year  vision  to  life  but  has  also  surpassed  all
expectations.  With  a  clear  focus  on  data-driven  content
creation, high-quality production, and impactful storytelling.
BabyBillion  is  redefining  the  landscape  of  children’s
entertainment.

Key achievements that set BabyBillion apart

Global  Rankings:  In  December  2024,  BabyBillion  was
ranked #7 globally on YouTube, #3 in India, #1 in the
India  Kids  Category,  and  #2  in  the  worldwideKids’
Content Category.

Massive Milestones:

8 Shorts crossing 100M+ views each.



50 Shorts crossing 10M+ views each.

1.5 Billion views in December 2024 alone.

5 Million combined subscribers.

Impactful Brand Partnerships: Achieved a staggering 25M
views for Hamleys’ Christmas campaign in just 15 days.
Now setting the benchmark with an unmatched promise:
100M views in 100 days, delivering unparalleled reach
for brands worldwide.

The Winning Formula: Vision, Data, and Quality

BabyBillion’s success is rooted in a threefold approach:

Vision: To inspire the next generation and achieve 10 Billion
monthly views by December 2025, solidifying its position as
the world’s leading YouTube channel by monthly views.

Data  –  Driven  Insights:  By  analyzing  the  top  10  YouTube
channels worldwide, BabyBillion identified kids’ content as a
high-potential niche. This strategic insight enabled the team
to  craft  engaging  and  scalable  content  tailored  to  this
untapped market.

Unmatched  Quality:  With  studios  in  Bangalore  and  Mumbai,
BabyBillion employs a team of 25 professionals and works with
talented  freelancers  to  ensure  every  video  adheres  to
YouTube’s high-quality principles.Their storytelling masters
the  art  of  teaching  values  through  visually  engaging  and
emotionally touching 40-50 seconds YouTube Shorts.

Why Kids Are Key Influencers

“Kids  are  the  new  decision-makers  within  families  and
significantly  influence  buying  decisions,”  says  Akshit
Chaudhary. Recognizing this shift, BabyBillion has positioned
itself  as  a  trusted  brand  for  both  parents  and  children,



focusing on delivering content that is both entertaining and
educational.

Expanding Horizons: 2025 and Beyond
BabyBillion’s ambitious roadmap includes:

Global  Reach:  Expanding  multilingual  content  in  20+
languages to cater to diverse audiences worldwide.

Content Innovation: Posting two shorts daily to maintain
engagement and scale views.

World’s  Largest  Kids  Studio:  Plans  to  establish  the
largest  kids’  content  production  studio  by  December
2025.

Diversified Offerings: Exploring new ventures, including
mobile apps, games, toys, and products.

A Call for Talent and Collaboration
As BabyBillion scales to achieve its 10B monthly view goal,
the company is actively hiring for roles such as:

YouTube Strategist

Director

Scriptwriter

Head of Production & Post – Production

Brands  and  professionals  alike  are  invited  to  join  this
groundbreaking journey. With proven results like delivering
100M  views  in  100  days,  BabyBillion  offers  unmatched
opportunities  for  collaboration.

Join the Journey

With  its  unparalleled  success,  innovative  vision,  and
commitment to shaping young minds, BabyBillion is not just



building  a  channel-it’s  creating  a  movement.  As  Akshit
Chaudhary  says,  “With  great  numbers  comes  great
responsibility. Our mission is to nurture the foundation of
the next generation with content that entertains, educates,
and inspires.”

For brands looking to collaborate or individuals eager to be
part of this transformative journey, BabyBillion offers the
opportunity of a lifetime.

Connect  With  Us:  To  explore  collaborations  or  career
opportunities, reach out to us on Linkedin. Let’s create the
future of kids’ entertainment together!

https://www.linkedin.com/company/babybillion/

