Tourism Malaysia Strengthens
India Engagement at Press
Conference i1n New Delhi Ahead
of SATTE 2026
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Tourism Malaysia reaffirmed its strong commitment to the
Indian outbound market at a high-level press conference held
in New Delhi today, ahead of its participation in SATTE 2026.
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L to R: Nuwal Fadhilah Ku Azmi, Senior Director, Dato Muzafar
Shah Mustafa, High Commissioner of Malaysia to India, Datuk
Manoharan Periasamy, Chairman - Tourism Malaysia, Ahmad
Johanif Mohd Ali, Director, Tourism Malaysia-Delhi

The press conference was addressed by YBhg. Datuk Manoharan
Periasamy, Chairman of Tourism Malaysia, alongside Dato’
Muzafar Shah Mustafa, High Commissioner of Malaysia to India,
in the presence of leading travel trade partners, airline
representatives, tourism stakeholders, and media.
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The engagement comes at a significant time as Malaysia
accelerates its global outreach under Visit Malaysia Year 2026
(VM2026) .

Strong Performance and Market Momentum

Malaysia recorded 42.2 million international visitor arrivals
in 2025, reflecting an 14.6% growth over 2024. India remains
one of Malaysia’s most dynamic source markets, contributing
over 1.6 million visitors in 2025, demonstrating sustained
demand and market confidence.

L to R: Nuwal Fadhilah Ku Azmi, Senior Director, Datuk
Manoharan Periasamy, Chairman-Tourism Malaysia, Dato Muzafar
Shah Mustafa, High Commissioner of Malaysia to India, Ahmad
Johanif Mohd Ali, Director, Tourism Malaysia-Delhi

Speaking at the press conference, YBhg. Datuk Manoharan
Periasamy, Chairman of Tourism Malaysia, said “India continues



to play a pivotal role in Malaysia’s international tourism
strategy. The robust growth in Indian arrivals reflects the
strong bilateral ties and growing consumer confidence 1n
Malaysia as a safe, diverse and high-value destination. As we
move closer to Visit Malaysia Year 2026, we are intensifying
strategic collaborations with our Indian partners to drive
sustainable and high-yield tourism growth.”

Highlighting ground-level engagement and trade partnerships,
Dato’ Muzafar Shah Mustafa, High Commissioner of Malaysia to
India added “The Indian market has shown remarkable resilience
and enthusiasm for Malaysia across leisure, MICE, weddings and
premium travel segments. With expanded air connectivity,
continued visa-free entry for Indian nationals, and strong
industry partnerships, we are confident of achieving even
stronger growth in 2026. Our focus remains on delivering
quality experiences while strengthening trade collaboration
across Tier I, II and III cities.”

Enhanced Connectivity and Accessibility

With more than 240 weekly flights operating between India and
Malaysia, coupled with the continuation of visa-free entry for
Indian nationals, travel accessibility remains robust and
supportive of further growth under the Visit Malaysia 2026
(VM2026) campaign.

Strategic Engagement Events on 24 February 2026

As part of its intensive market outreach on 24 February 2026,
Tourism Malaysia 1s organizing three dedicated engagement
events in New Delhi ahead of SATTE 2026:

Wedding Seminar - Positioning Malaysia as a premier
destination for grand Indian weddings, highlighting luxury
venues, culturally adaptable services, seamless logistics and



competitive value offerings.

MICE B2B Session — Facilitating direct business engagements
between Malaysian industry players and Indian corporate
planners and event organizers, showcasing Malaysia's
capabilities 1in Meetings, Incentives, Conferences and
Exhibitions (MICE).

Malaysia Networking Dinner 2026 - An exclusive evening
bringing together leading travel trade partners, airline
representatives, wedding planners, corporate stakeholders and
media to strengthen bilateral cooperation, foster new
partnerships and build sustained momentum towards VM2026.

For more information on Malaysia’s tourism offerings, visit
www.malaysia.travel.

About Tourism Malaysia

Malaysia Tourism Promotion Board, also known as Tourism
Malaysia, 1is an agency under the Ministry of Tourism, Arts and
Culture Malaysia (MOTAC). It focuses on promoting Malaysia as
a preferred tourism destination and has, since 1its
establishment, played a significant role in strengthening the
country’s presence and competitiveness in the global tourism
landscape.

Visit Malaysia 2026 (VM2026) underscores Malaysia’'s commitment
to sustainable tourism development, in line with the United
Nations Sustainable Development Goals (UNSDGs). The campaign
aims to showcase the nation’s diverse natural attractions,
rich cultural heritage, and vibrant tourism offerings, while
driving inclusive growth and long-term value for local
communities and industry stakeholders.


https://www.malaysia.travel/

For more information, visit Tourism Malaysia’'s website at
www.tourism.gov.my and social media accounts on Facebook,
Instagram, X, YouTube, and TikTok.
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